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LESPRIT COCON

THEART OF THE CANDLE

L’Esprit Cocon is reinventing the world of can-
dles by offering creations that are up-market,
modern and unique. This exclusive brand will
be making headlines for some time to come.

By Caroline Garros



Handcrafted candles

L’Esprit Cocon sets great store
by the quality of its products and
that includes carefully sourcing
its supplies. It uses the very best
fragrances, selected in Grasse,
the world perfumery capital,
and premium quality, natural
plant wax. This company is a
master chandler, employing
artisanal traditions and skills in
the manufacture of each prod-
uct to create something truly
prestigious.

The production process is
quite remarkable, resulting in
the unparalleled quality and
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careful finishes required to at-
tract ever more demanding cli-
ents.

With wonderful names that
translate as “Rising Sun”,
“Dawn of the Senses”, “Faraway
Inspiration” and “Lake Mist”,
L’Esprit Cocon comes up with
subtle perfumes inspired by
Nature and designs candles to
enhance your interiors by add-
ing that extra touch of refine-
ment, luxury and warmth.

Unlimited creativity

L’Esprit  Cocon  recently
launched a new range of highly

desirable candles that we
couldn’t wait to check out. The
company listens to its custom-
ers and is developing bespoke
candles for hotels, luxury bou-
tiques, interior designers and
concept stores that want to
add a personal touch to their
reception areas, entrance halls
or showrooms. L'Esprit Cocon
comes up with a unique olfac-
tory signature and creates an
individual perfume and a style
that suits each universe to per-
fection. Nestled in their attrac-
tive holders, these candles also
represent classic gifts for clients
who appreciate their wonder-
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ful, decorative potential. Take,
for example, the Winter 2018
Collection of candles designed
specifically for the magazine’s
clients.

TO FIND OUT MORE:
L’ESPRIT COCON
WWW.LESPRITCOCON.COM
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